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Reach Missouri’s best audience.
The Missouri Press Association has twice judged  

Missouri Lawyers Weekly the best weekly  
newspaper in the state. 

Paired with our molawyersmedia.com, it  stands to reason 
that we command the attention of Missouri’s most educated, 

most influential and most affluent readership through  
our commitment to excellence. 

To an audience that’s used to only the best,  
we deliver it—every day, every week. 

And, we’ve been doing it for 34 years.

Missouri  
Lawyers   

Media
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Associated Press

A program that helps young men reach 

their full potential is earning accolades from 

southeast Missouri leaders and members of 

the Missouri Legislature’s Black Caucus.

The Southeast Missourian reports that 

the Honorable Young Men Club pro-

vides mentoring for students in the Cape 

Girardeau School District, but its organiz-

ers hope to expand elsewhere.

The program was begun in 2016 by 

four former Southeast Missouri State 

University football players, including one 

now with the Baltimore Ravens, Aaron 

Adeoye. The others — Wyky Jean, Kweku 

Arkorful and Cantrell Andrews — recently 

hosted a gathering to show the benefits of 

the program. The event was organized by 

former Republican Lt. Gov. Peter Kinder.

Co-founders of the nonprofit offer data 

showing that students who participate in 

the program have better grades, higher at-

tendance and fewer suspensions than their 

peers.
“Before I got into the program, I was 

fighting and being disrespectful and now 

I’m not doing that,” club member Glen 

Nesby said.
Another, Demarius Mathies, cited the 

self-control he has learned, saying the pro-

gram teaches “a different mindset of how 

you react to things.”

Cape Girardeau Schools Superintendent 

Neil Glass urged lawmakers to find ways 

to replicate the program elsewhere.

“I can’t say enough about these guys,” 

Glass said. “They have totally transformed 

so many students’ lives that I know of in 

particular.”
The program began as a volunteer ef-

fort. Organizers initially provided 45 min-

utes of mentoring, one day a week, for each 

participant. The success was so quick that 

the program became wildly popular, rising 

from 35 participants in the first year to 185 

the second.
In fact, the founders said, the growth 

was perhaps too fast. Results dipped in that 

second year. The founders realized they 

needed to get back to the one-on-one rela-

tionships that made the HYMC successful.

Today, the program caps the number of 

participants. There is a waiting list.

Black Caucus lawmakers who attended 

the gathering hosted by Kinder saw poten-

tial.
State Rep. Wiley Price, D-St. Louis, 

lauded the program’s one-on-one method 

of mentoring. State Rep. Kevin Windham, 

a St. Louis County Democrat and a former 

classmate of the founders at SEMO, was 

impressed by the way the participants car-

ried themselves.

That’s no accident, Jean said.

“Soft skills,” Jean said. “We work on 

those a lot, and they’re doing great. Proud 

of them.” 

Mentoring program for boys having success in Cape Girardeau

In this June 28, 2018 file photo, senior melt operator Randy Feltmeyer watches a giant ladle as it backs away after pouring its contents of red-hot iron 

into a vessel in the basic oxygen furnace as part of the process of producing steel at the U.S. Steel Granite City Works facility in Granite City, Ill. President 

Donald Trump’s decision last year to tax imported steel tested the limits of his legal authority, strained relations with key U.S. allies and imposed higher 

costs and uncertainty on much of American industry. But his 25 percent tariffs haven’t even done much for the companies they were supposed to help.  

AP Photo by Jeff Roberson.

SEE STEEL, PAGE 3 ▶  

BY BANI SAPRA AND PAUL WISEMAN 

AP Business Writers

President Donald Trump’s move last 

year to tax imported steel triggered jeers 

but also cheers. Its goal — to raise steel 

prices — threatened to hurt the legions of 

U.S. manufacturers that depend on steel.

But at least it would benefit U.S. steel 

companies and the Americans who work 

for them. That was the idea, anyway.

Yet Trump’s 25 percent tariffs, it turns 

out, have done little for the people they 

were supposed to help. After enjoying a 

brief tariff-induced sugar high last year, 

American steelmakers are reeling. Steel 

prices and company earnings have sunk. 

Investors have dumped their stocks.

The industry has added just 1,800 jobs 

since February 2018, the month before the 

tariffs took effect. That’s a mere round-

ing error in a job market of 152 million 

and over a period when U.S. companies 

overall added nearly 4 million workers. 

Steelmakers employ 10,000 fewer people 

than they did five years ago.

“Even with these very high tariffs, the 

industry has not been able to take advan-

tage,” said Christine McDaniel, a senior 

research fellow at Mercatus Center, an 

economic think tank at George Mason 

University.
Trump’s pledge to rejuvenate the steel 

industry had helped him win votes in the 

2016 election in such key states as Ohio, 

Pennsylvania and Wisconsin. His inability 

to deliver a boom for the industry raises 

doubts about how he’ll fare in those states 

in 2020. Voters will be weighing whether 

to move on from Trump or reward him 

for at least taking the fight to foreign steel 

mills.
What’s caused steel prices to fall are fac-

tors ranging from lower demand — thanks 

to a weaker global economy — to the in-

dustry’s own rush to boost production af-

ter Trump’s tariffs took effect.

For the first few months after Trump’s 

tariffs took effect, steel prices did rise. The 

price of a metric ton of hot rolled band steel 

hit $1,006 in July 2018, according to the 

SteelBenchmarker website, which tracks 

steel prices. Since then, it has plunged to 

$557 — lower than before the tariffs.

“Over time, (pricing has) come down, 

down, down, down, down,” said Mark 

Lash, president of United Steelworkers 

Local 1066 in Gary, Indiana, which rep-

resents about 1,400 workers at US Steel’s 

plant there. “It’s not where it was when the 

tariffs were announced.”

The president’s campaign against for-

eign steel has been overshadowed by his 

trade war with China over Beijing’s in-

dustrial policies, which are widely seen as 

predatory. But the steel tariffs came earlier 

and demonstrated Trump’s willingness to 

overturn seven decades of U.S. free-trade 

policies and aggressively target imports.

By taxing imported steel, Trump risked 

raising costs for the many U.S. industries 

that use steel, straining ties with American 

allies and defying the limits of his author-

ity to unilaterally punish trading partners.

Even before Trump, steelmakers had 

enjoyed unusual protection from imports. 

In moves that often pre-dated Trump, 

the United States has imposed more than 

Why Trump tariffs haven’t revitalized American steelmakers
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People wearing “Save The Paseo” shirts stand among attendees at a rally to keep a street named in honor of Dr. Martin Luther King Jr. while Rev. Vernon 

Howard speaks at Paseo Baptist Church in Kansas City, Mo. In January, the City Council voted to rename one of the city’s main boulevards, The Paseo, 

after King, but many in the community wanted the old name back. A petition drive put the issue on the Nov. 5 ballot pitting neighbors against each 

other. On Tuesday, voters overwhelmingly approved a ballot measure to rename a 10-mile boulevard from King’s name back to The Paseo, which it has 

been called since it was completed in 1899. AP Photo by Charlie Riedel.

SEE KING, PAGE 3 ▶  

■  $1.25

BY MARGARET STAFFORD Associated Press

Kansas City leaders and residents this 
week began what is likely to be a challeng-
ing conversation about how to honor Dr. 
Martin Luther King Jr. and recover from 
wounds inflicted during a nearly yearlong 
debate about naming a street for the civil-
rights icon in the majority white city.On Tuesday, Kansas City voters over-

whelmingly approved a ballot measure to 
rename a 10-mile boulevard from King’s 
name back to The Paseo, which it has 
been called since it was completed in 1899. 
The vote came less than a year after the 
city council approved renaming the bou-
levard for King, after years of advocacy 
from the Southern Christian Leadership 
Conference and mostly black civic leaders.

Representatives from both sides of the 
issue vowed Wednesday to find another 
way to honor King and perhaps show other 
cities how to peacefully unify around the 
issue.

Diane Euston, a spokeswoman for the 
“Save the Paseo” group that led the suc-
cessful petition drive, said the group has 
been brainstorming for months about 
ways to honor King if the ballot measure 
passed, and in a meeting last week with 
Mayor Quinton Lucas, who strongly sup-
ported the King name, members made it 

Removing King’s name in Kansas City opens wounds, discussion

BY SUMMER BALLENTINE Associated Press

Missouri’s process for certifying juve-
niles as adults is unconstitutional and dis-
criminates against African Americans, a 
public defender for a black 16-year-old boy 
told Missouri Supreme Court judges this 
week.

Public defender Tim Honse said the 
minor, identified only as D.E.G. in court 
documents, was 15 at the time of the al-

leged offense and 16 when he was certified 
as an adult.

A Jackson County grand jury later in-
dicted him for first-degree assault and 
armed criminal action. His trial is slated 
for March.

In court filings, Honse argued that race 
plays a role in the certification of children 
as adults and that black minors in Missouri 
are disproportionately more likely to be 
tried by the adult justice system.“Here, D.E.G. is black, African 

American, and his mere interaction with 
the system leads him to be disparately 
treated,” Honse wrote in court filings.Honse pointed to 2017 Missouri court 

data that show black minors were almost 
six times more likely to be certified as 
adults compared to white juveniles. He 
also cited a 2015 Department of Justice re-
port that found black youths in St. Louis 
County were treated more harshly than 
whites. He said those findings could be ap-
plied statewide.

Honse asked judges to toss out a 1972 
Missouri Supreme Court ruling that out-
lined the appeal process for certification 
as an adult. Under the current process, 
minors charged with a crime can dispute 
their certification, but only after their 
adult court proceedings end.Honse wants juveniles to be able to ap-

peal sooner. He said D.E.G. might turn 18 
before he’s able to appeal his certification 

Missouri process to certify minors as adults challenged

SEE MINORS, PAGE 3 ▶  

By Scott Lauck

slauck@molawyersmedia.com

A Missouri appeals court ruled that a 

woman who was demoted from a mana-

gerial position via text message had good 

cause to quit her job and therefore quali-

fied for unemployment benefits. 
The ruling could be 

helpful to Missouri 

employees who face 

the choice of leaving 

a company or accept-

ing a worse position 

than they had before, 

said Professor John 

Ammann of Saint 

Louis University 

School of Law’s Civil Advocacy Clinic, 

which represented the plaintiff.

“They don’t have to suffer any indignity 

just to stay on the job,” Ammann said.

Kyesha Mickles worked as a general 

manager and human resources direc-

tor for Maxi Beauty Supply in St. Louis 

County. She worked 20 to 35 hours a week 

in the position at $12.50 an hour. In 2017, 

the company sent her a text message in-

forming her that her position had been 

eliminated but that she could stay on as a 

regular employee. 

The offered job paid $10 an hour and in-

volved working on weekends. Mickles also 

would no longer be permitted to bring her 

child to work with her. Mickles quit.

Both a deputy for the Missouri Division 

of Employment Security and the division’s 

Appeals Tribunal found that she qualified 

for unemployment benefits, but the Labor 

and Industrial Relations Commission re-

versed those decisions. 

The commission found that Mickles 

failed to show good cause for leaving 

the job because she didn’t “explore the 

changed conditions of the revised employ-

ment arrangement with the employer.” 

It also reasoned that she should have re-

Former 
St. Louis 

assistant 

prosecutors 

face discipline

By Nicholas Phillips

nphillips@molawyersmedia.com

When a prosecutor learns of misdeeds 

by fellow law-enforcers, does she have a 

duty to report everything she knows? And 

if so, how quickly?  

These were the core questions on Jan. 

23 at the Missouri Supreme Court’s disci-

plinary hearings of Katherine A. Dierdorf 

and Ambry N. Schuessler. Both are former 

St. Louis assistant circuit attorneys whose 

conduct during a 2014 scandal is now un-

der the microscope. 

In 2014, Thomas A. Carroll, then a St. 

Louis Metropolitan Police detective, as-

saulted a man in custody who was suspect-

ed of possessing a credit card stolen from 

Carroll’s daughter. The detective relayed 

this to his friend Bliss B. Worrell, an assis-

tant circuit attorney. As Worrell later ad-

mitted, she concealed Carroll’s assault by 

hiding her knowledge of it — both from her 

supervisors and from the bond judge when, 

the next day, she charged the arrested man 

with attempted escape, which would have 

provided a cover for his injuries. 

In 2016, Carroll pleaded guilty to depri-

vation of rights under color of law and was 

sentenced to 52 months in prison. Worrell 

pleaded guilty to concealment and re-

ceived 18 months of probation. She also 

lost her law license. 

Still unresolved, however, are the cases 

of Worrell’s two close friends at the circuit 

attorney’s office, Dierdorf and Schuessler. 

They learned of the assault and dubious 

charge almost in real time. According to 

the Office of the Chief Disciplinary coun-

sel, each then lied to supervisors and in-

vestigators.
In addition, the OCDC accuses Dierdorf 

of instructing Schuessler to lie and seeks to 
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Record 2018 verdict becomes 

2019 appellate fight

Court says 
demoted worker 

qualifies for 

unemployment

[SEE DISCIPLINE ON PAGE 12]

[SEE DEMOTED ON PAGE 12]

In 2018, a St. Louis jury delivered one of the 

largest verdicts in state history. In 2019, the 

fight is underway to keep it.

The $4.69 billion verdict, rendered on July 

12, leads Missouri Lawyers Media’s annual 

Top Verdicts & Settlements rankings for 2018. Based 

on reports submitted to the publication and cases 

reported by our staff, at least 73 plaintiffs’ wins last 

year were worth $1 million or more. 

Cumulatively, last year’s total for million-dollar 

wins was $6.78 billion, exceeding a $6.03 billion 

valuation record set in 2012. However, most large 

cases were more modest. The median amount of 

2018’s largest plaintiffs’ wins was $2.5 million, down 

from $4.25 million the prior year.

By Scott Lauck  •  slauck@molawyersmedia.com
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Fit & fab:  

St. Louis startup 

Triflare outfits women 
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fashion with function 
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Concept to creation:  

Missouri companies offer 

resources to bring your 

design idea to life

Fueling Missouri business startups
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SPECIAL PUBLICATIONS
Live long, and prosper.

We can say that because of the long shelf life our special publications enjoy.  
Our readers savor them. And they save them, all year long.  

The extra longevity enriches your marketing message.

MOney 2020 / The Firms - Annual
Missouri Lawyers Weekly takes a comprehensive look at Missouri’s top law firms. 

The magazine includes our exclusive rankings and in-depth look at the finances of 
the top-grossing firms. MOMOMOMOMOMOMOMOMOMOMOMOMOMOMOMOneyneyneyneyneyneyneyneyneyneyneyneyneyneyneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOMOneyMOneyMOneyMOMOneyMOneyMOneyMOMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyneyneyneyneyneyneyneyneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOneyMOMOMOMOMOMOMOMOneyMOneyMOneyMOneyneyneyney

GROWTH YEAR�Exclusive fi nancial rankings of nine fi rms�Profi les of 11 other fi rms across Missouri

neyneyneyneyneyneyneyney
2019

TH
EFIRMS2 0 1 9  D I R E C T O R Y  O F  M I S S O U R I  L A W  F I R M S

NEW MANAGEMENTFour top fi rms gain new leaders in recent years

THE FIRMS
Details of the 65 largest legal operations in Missouri

Ad Size* (Full sz. 4 col) Dimensions Rate

Back Cover (with bleed) 8.75" x 11.25"  $3,490

Inside Covers (with bleed)) 8.75" x 11.25" $3,145

Full Page 7.25" x 9.75"  $2,785 

Half Page (horizontal) 7.25" x 4.75"  $1,885 

Quarter Page 3.5" x 4.75"  $1,255

Magazine cover dimensions include a 0.25" bleed area. Ads should be built with 0.25" inset interior margin. 

Magazine size and investment

Missouri In-House Counsel  - Quarterly
Missouri In-House magazine is a powerful way to get your firm in front of 

prospective corporate clients. The content will focus on what In-House Counsel 
want to read to better help them in their position. Reserve your space today! 

Directory of Missouri Lobbyists - Annual
The directory lists all registered lobbyists in Missouri. It is direct mailed to Corporate 
Counsel and Missouri Legislature across the state. Additional copies are available for 

purchase. Inquire about display and enhanced listing rates.

Startup Missouri - Bi-monthly
StartUp Missouri is a magazine delivering to 10,000 new businesses and startup 

entrepreneurs in the major Missouri metropolitan areas who have been in business 
for one year or less. Featuring insightful content for new business owners to help 

them succeed during that critical first year, StartUp Missouri will get you in front of 
professionals who need your products, and services to help their business grow.

DIRECTORY OF MISSOURI 

2019

DECEMBER 2019/JANUARY 2020

Startups
with style

Fit & fab:  
St. Louis startup Triflare outfits women athletes around the U.S.

‘Own her suitcase’: Summersalt pairs fashion with function in travel wear

Concept to creation:  Missouri companies offer resources to bring your design idea to life

Fueling Missouri business startups
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2020 Events
Make a connection, make an impression: Our signature events  
give you the opportunity to get your brand, your message and your  
people to get in front of the state’s top professionals and decision-makers.

January - Missouri Lawyers Awards
A prestigious networking reception and luncheon honoring lawyers, judges and law firms selected for their 
outstanding accomplishments throughout the year. More than 250 members of the legal community join 
us to recognize the year’s winningest trial and appellate lawyers, law firm innovators and more, capped off 
with a tribute to Missouri Lawyers Weekly’s Lawyer of the Year.  

April - Women’s Justice Awards
One of the biggest nights of the year in the Missouri legal community, now in its 21st year. This elegant 
evening of networking draws a capacity crowd of 400 and culminates in an awards celebration for Missouri’s 
leading women professionals, including our Woman of the Year — the highest honor of the night.

May - ICON Honors Awards
The ICON Honors Awards recognize Missouri lawyers 60 and older for their notable success and 
demonstration of strong leadership both within and outside of their chosen field.

August - Diversity and Inclusion Awards
The Diversity and Inclusion Awards honor those in the legal profession who go above and beyond in their 
efforts to create a more diverse and inclusionary community

October - Corporate Counsel Round Table
This panel discussion, followed by a cocktail reception, features  
corporate general counsel from the region’s top companies in a frank  
and freewheeling conversation about the business of law,  
law firm marketing and the future of the legal services industry. 

October - Up & Coming Lawyers
Take a high profile at a high-energy event. Up & Coming salutes Missouri’s early-career lawyers-on 
the-march. This 300-attendee event draws next-generation legal stars, their friends and colleagues, the 
growing network of past recipients and other prominent members of the legal community.

November - In-House Counsel Awards
Missouri Lawyers Media recognizes Missouri's in-house counsel at all levels who, among other things, 
navigate complicated contract negotiations, defend their companies in high-stakes litigation and defend 
their organizations' most important assets.

December - Legal Innovation Awards
The Legal Innovation Awards celebrate excellence in legal innovation across the state by recognizing attorneys, 
firms and businesses whose progressive work drives new practice areas, services and business strategies.

Display and Sponsorship Rates Available on Request
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Tailored Solutions

EVENT PROMOTION
Bring more participants to your webinars, educational presentations, 
networking events and other programs with a combination of 
Missouri Lawyers Media emails, print and online media. 

ROUND TABLES                                       
A panel of experts on a topic of your choice will engage in a lively, 
no-holds-barred discussion moderated by Missouri Lawyers Media. 

An edited transcript of that discussion will be published in 
Missouri Lawyers Weekly and/or New England In-House.

WEBINARS
Demonstrate your expertise in the topic of your choice and 
promote your brand to our database of up to 250,000 lawyers 
and business professionals.  

At the conclusion of the webinar, you will receive the full list of 
registrants and attendees.

SPONSORED CONTENT     
Missouri Lawyers Media’s staff and designers will help you tell 
your story. Sponsored content will appear online and in print 
alongside premium news content.  

CUSTOM EVENTS
Work with Missouri Lawyers Media on a topical panel 
presentation that will attract your desired audience.  Leverage 
Missouri Lawyers Media’s contacts, connections and event 
coordination capabilities and set your firm apart from the crowd.

CUSTOM PUBLISHING     
Delivering meaningful copy in a professionally designed print or 
online publication is a great way to keep current clients engaged 
and attract new business. Event programs, ongoing publications, 
newsletters and other formats are available.

Join us for the 2019

A high-level and freewheeling conversation about career, 
management style and the future of the legal services 

industry from the client’s perspective.

Four Seasons – St. Louis

Thursday, October 24
5:00 p.m. Panel Discussion 

6:00-7:30 p.m. Networking Reception

Individual Tickets: $35
Ticket Includes: 

Admittance to the Event 
1.2 CLE Credits 

Cocktails & Hors D’oeuvres 
For more information on the event, please visit:  

https://molawyersmedia.com/STLroundtable

If you have any questions or would like to be added to 
our contact list for future events, please contact Johnny Aguirre 

at 314.558.3257 or jaguirre@molawyersmedia.com

S T .  L O U I S

SPONSORED BY HOSTED BY 

Confirmed 
Panelists:

Dave Aplington 
Senior Vice President 
and General Counsel, 

BJC Healthcare

Mark C. 
Darrell 

Senior Vice President, 
Chief Legal & 

Compliance Officer, 
Spire Inc.

Chrissy Teske 
Senior Attorney, 

Commerce 
Bancshares, Inc.

Michael B. 
Sullivan 

COO and General 
Counsel, 

 Cortex  Innovation 
Community

Michelle Myers 
General Counsel & 
Chief Compliance 

Officer, 
Cultivation Capital
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MoLawyersMedia.com Rates
Position Size 12x 6x 1x

Full banner (top leaderboard) - A* 728 x 90 $1,075 $1,310 $1,565

Med. display banner (square) - B* 300 x 250 $820 $995 $1,195

Med. display banner (square) - C* 300 x 250 $820 $995 $1,195

Welcome Ad 600 x 450 $750/wk

Rates are a net monthly investment.
*Online and mobile
All online advertising rotates as run-of-site, and in equal 
rotation with up to three advertisers in a single banner position.   
Page placement: Earned frequency + 15% 

Our website continues to emerge as the go-to place for our readers 
to easily access the information they want when they need it.

Daily Email Alert Rates
Position Size 12x 6x 1x

Full Banner (top leaderboard) - A 468 x 60 $680 $830 $995

Display Banner (square) - B + C + D 180 x 150 $585 $715 $850

Rates are a net monthly investment. 
Includes a minimum of  five alert updates per week (Monday through Friday)

Sizes are in pixels.  Copy format requirements:  tif, jpeg, png, gif

Co-Branded Email Rates
Position Size 12x 6x 3x 1x

Email  $550 $675 $800 $950

A B

C

D

A

B

Digital Advertising C

Continue to site >

ThriveHive is a one-stop shop for all your online marketing services. We help our customers improve their 
bottom line by providing cutting-edge digital solutions and industry best practices. With a full array of 
online marketing solutions, we can create the perfect mix to boost your business.

Digital Solutions

CUSTOM EMAIL PROGRAM  FACEBOOK ADVERTISINGDIRECT E-MAIL

ON-TARGET DIGITAL ADVERTISING RETARGETING SEARCH ENGINE MARKETING

SOCIAL MEDIA OPTIMIZATIONWEBSITES SOCIAL CONVERSATIONS
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Frequency Rates
ROP Display 12x 6x 4x 2x Open
Full Page $1250 $1,500 $1,715 $1,950 $2,785

Half Page $885 $1,135 $1,215 $1,525 $1,885

Quarter $675 $825 $925 $1,090 $1,255

Rates are per advertisement, per insertion
Frequency discounts are rates per advertisement
Color Costs:  Full Color  $200
Full-page rate includes full color.
Guaranteed Placement:  earned frequency rate + 15%

All rates are net. Ad placement and copy deadline is 12 p.m. Tuesday prior to publication.

Multimedia Packages

Pre-Printed Inserts
Free-standing promotional pieces that allow advertisers to stand out with readers.

12x 6x 3x 1x
Full Run (all sizes 8.5 x 11 and smaller): $600 $675 $725 $750

Rate is per insertion. Production not included.

Full Page Package   $5,800
• 1 Full page, full-color ad in Missouri 

Lawyers Weekly
• 1 Full page ad in In-House Counsel or 

Startup MO Magazine
• 1 Co-branded Email
• 300x250 web ad on the Missouri 

Lawyers website for 1 month

Half Page Package  $3,000
• 1 Half page, full-color ad in Missouri 

Lawyers Weekly
• 1 Half page, full-color ad in In-House 

Counsel or Startup MO magazine
• 1 Co-branded Email
• Welcome ad on the Missouri Lawyers 

website for 1 week

Quarter Page Package  $1,900
• 1 Quarter page, black & white ad in 

Missouri Lawyers Weekly
• 1 quarter page ad in In-House Counsel 

or Startup MO Magazine
• 180x150 web ad on Daily e-Alert for 1 

week

Rates can be used across all Missouri Lawyers Media print products

Classified ads, Employment,  
Real Estate (residential & commercial) 

Frequency 1x2 2x2 3x2
1x $230 $460 $690

2x $402 $805 $1,207

3x $517 $1,035 $1,552

4x $575 $1,150 $1,725

Rates are per column inch.  Minimum ad size  is 2 inches. Ads must run con-
secutive.

Ads that do not fit in a standard size will be calculated at an average inch rate 
closest to standard size rate.

Ads will appear in Missouri Lawyers Weekly,  St. Louis Daily Record, The Countian 
St. Louis, St. Charles County Business Record, The Countian Jefferson, The Daily 
Record Kansas City/ Independence and online.

Lawyer to Lawyer, Litigation 
Support, Expert, ADR

Minimum 6 month contract.

Ads will appear in Missouri Lawyers Weekly,  St. Louis Daily 
Record, The Countian St. Louis, St. Charles County Business 
Record, The Countian Jefferson, The Daily Record Kansas City/ 
Independence and online.

All rates are net.

Size 12 months 6 months
1 col. (1.866" x 3.875") $235 Per Month $370 Per Month

2 col. (3.899" x 3.875") $335 Per Month $525 Per Month

3 col. (5.933" x 3.875") $435 Per Month $690 Per Month
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Other Investment 
Opportunities

Our extended family of local publications provides  
business/legal news and public notices across Missouri.

St. Louis Metro: St. Louis Daily Record  •  The Countian St. Louis  The 
Countian Jefferson  •  St. Charles County Business Record

Kansas City Metro: The Daily Record Kansas City/Independence

And Digital: MLMcounties.com

Advertising Rates
Rates are per advertisement per insertion.

Guaranteed Placement:  earned frequency + 15%

Frequency discounts are rates per advertisement.

Color Costs:  2-Color  $75   4-Color  $150All rates are net.

INDEX
Marijuana
Legal sales may spark tension between 

Midwestern states.

n Page 2

To subscribe call 800-451-9998 or e-mail:

Circ@bridgetowermedia.com
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BY JIM SALTER 

Associated Press

The U.S. Department of Justice is end-

ing its oversight of the St. Louis County 

Family Court, saying the court is now in 

compliance with a 2016 agreement meant 

to ensure the fair treatment of juveniles, 

especially black juveniles.

The Family Court last week re-

leased a letter dated Dec. 16 in which 

Steven Rosenbaum, chief of the Justice 

Department’s Special Litigation Section, 

wrote that the required reforms had been 

implemented.

“We recognize the hard work that 

the Family Court has put into protect-

ing the due process and equal protection 

rights of youth in juvenile justice pro-

ceedings through changed policies and 

practices,” Rosenbaum wrote. The Justice 

Department didn’t immediately reply to 

an email seeking comment.

The department began investigating 

the court in November 2013. The in-

vestigation was unrelated to the unrest 

that followed the fatal police shooting of 

18-year-old Michael Brown, an unarmed 

black teenager, by a white police officer 

in Ferguson on Aug. 9, 2014, a shooting 

that led to months of unrest and spurred 

scrutiny of other courts in the St. Louis 

area. The Justice Department’s family 

court investigation cited racial inequi-

ties in the treatment of defendants and 

concerns that defendants’ constitution-

al rights were often violated. The 2016 

agreement required several changes, in-

cluding doubling the number of defense 

attorneys available to represent indigent 

youths and ensuring that defense lawyers 

were appointed in a timely manner and 

properly trained.

The deal also barred police interro-

gations at the juvenile detention center 

unless an attorney for the youth was 

present, and it stressed that authorities 

make sure juveniles understand their 

rights before they can waive them. The 

family court also was required to adopt 

standardized hearings to ensure that ju-

veniles’ pleas to delinquency charges are 

voluntary.
Family Court Administrative Judge 

Margaret T. Donnelly said the court also 

expanded its collaboration with schools, 

police agencies, faith-based groups and 

advocacy organizations.

“Our judges and every member of 

the Family Court staff are dedicated to 

ensuring that juveniles’ constitutional 

rights and best interests are protected at 

every step of the legal process,” Donnelly 

said in a statement. “We also are com-

mitted to maintaining community safe-

ty, repairing harm done to victims and 

focusing on accountability for juveniles. 

Going forward, we will continue the 

partnerships we have built to ensure that 

court-involved youth obtain the services 

they need to develop into responsible 

adults.”

Federal oversight of St. Louis County Family Court ends

In this Nov. 14 file photo, a pair of specialists work on the floor of the New York Stock Exchange. Investments around the world were all winners in 2019 as 

central banks unleashed more stimulus to bolster the global economy against the damage created by President Donald Trump’s trade war.  

AP Photo by Richard Drew

SEE MARKETS, PAGE 3 ▶  

BY ALEX VEIGA 

Associated Press

On January 3, the S&P 500 sank 2.5 

percent when Apple warned of sagging de-

mand for the iPhone, an inauspicious start 

to 2019 following a 14 percent drubbing in 

last year’s fourth quarter.

On January 4, Federal Reserve Chairman 

Jay Powell said the central bank would be 

“patient” with its interest rate policy fol-

lowing four increases in 2018. The S&P 

500 soared 3.4 percent and by the end of 

the month was up nearly 8 percent.

January’s swing helped set the tone for 

a year in which the market responded to 

every downturn with a more sustained 

upswing. Along the way, stocks kept set-

ting records — 32 of them for the S&P 

500 by Dec. 20, and 19 for the Dow Jones 

Industrial Average.

By its final policy meeting in December, 

the Fed had completely reversed course 

and cut rates three times in what Powell 

called a pre-emptive move against any 

impact a sluggish global economy and the 

U.S.-China trade war might have on U.S. 

economic growth. The stock market, and 

most Fed observers not named Trump, ap-

proved of the Fed’s actions.

Investors’ uncertainty over trade policy 

eased by December as Washington and 

Beijing reached a modest, interim agree-

ment that averted a new round of tariffs on 

$160 billion worth of Chinese imports and 

reduced existing import taxes on about 

$112 billion in other Chinese goods.

While the pact left unresolved some 

of the thorniest issues between the two 

countries, investors appeared happy to 

have a de-escalation in trade tensions 

now and push off lingering concerns until 

2020.
Through it all, the U.S. economy and 

consumers’ appetite for spending re-

mained resilient, supporting the market’s 

record-shattering, year-end rally.

ALMOST EVERYTHING’S A WINNER

Investments around the world were 

winners in 2019 as central banks un-

leashed more stimulus to bolster the glob-

al economy against the damage created by 

President Donald Trump’s trade war. Not 

only did U.S. stocks rise, so did high-qual-

ity bonds, low-quality bonds and foreign 

stocks. Among the few losers: junk bonds 

with the very lowest credit ratings, but a 

better performance from bonds with bad 

but not the worst ratings meant high-yield 

indexes still generally made gains. 

KEEPS ON TICKING
The U.S. economy withstood a number 

of challenges in 2019. President Trump’s 

trade war with China intensified as both 

sides increased tariffs. Fears of recession 

spiked in late summer and fall as exports 

fell and businesses, facing higher costs on 

imported goods, cut back spending on 

new machinery and equipment. Overseas 

economies also stumbled, with Germany 

Markets in 2019: Record stocks, lower rates, so-so IPOs
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 ■ TODAY’S AUCTIONS     FIND MORE DATA AT WWW.MLMCOUNTIES.COM
Here are today’s scheduled foreclosure auctions in St. Louis City. These are not the 

official notices and are current as of 10 a.m. 
yesterday. Some cancellations may have come in after that time.

Time Address
City

ZIP Debtor
Trustee

County  

9:00 4272 Sacramento St. Louis 63115
Bell

Martin Leigh PC
St. Louis City  
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AP Poll
White evangelical Protestants distinct on policy views■ Page 2
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In this Friday, Dec. 20, 2019 photo, Bobby Goldberg walks in front of his home in suburban Chicago. Goldberg has filed a lawsuit claiming he was abused 

more than 1,000 times in multiple states and countries by the late Donald McGuire, a prominent American Jesuit priest who had close ties to Mother 

Teresa. AP Photo by Nam Y. Huh.

SEE LAWSUIT, PAGE 3 ▶  
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Associated Press

The city of St. Louis has sold just four 
city properties under a program launched 
last year that allows people to buy homes 
for just $1.

St. Louis developed the Dollar House 
Pilot Program in hopes of selling tax de-
linquent properties that the city’s Land 
Reutilization Authority has received and 
of revitalizing struggling neighborhoods. 
Under the program, a buyer must have the 
financial means to renovate the property.

The requirements can be hard to meet, 
considering the condition of the build-
ings, said Otis Williams, director of the St. 

Louis Development Corp., which oversees 
the Land Reutilization Authority. “Citizens often get a reality check when 

they go see the houses in person,” he told 
the St. Louis Post-Dispatch.  “They realize 
that this is a lot of work for this $1.”Buyers have four months to stabilize the 

outside of the building according to city 
code and 18 months to obtain occupancy 
permit. They must then own and occu-
py the home for at least three years. The 
property goes back to the city if an owner 
doesn’t fulfill those obligations.Williams said that in the coming 

months, the development corporation will 
review the program, particularly a require-

ment that the houses spend five years in the 
Land Reutilization Authority’s inventory.

St. Louis Alderman John Collins-
Muhammad, who sponsored the resolu-
tion that directed the development corpo-
ration to set up the program, said it’s doing 
as well as can be expected. “If we can come up with more innova-

tive (incentives) to attract and retain de-
velopers, to renovate these homes in the 
city’s most impoverished neighborhoods, I 
think we can really turn around commu-
nities,” Collins-Muhammad said. The Land Reutilization Authority has 

received 15 total offers under the program. 
Two were not approved; three applicants 

withdrew; and the authority canceled two 
offers. Two were given six-month options, 
and two are pending closings, according to 
the authority’s records. The other four houses went to new own-

ers, including Vivian Houston.Houston, 61, said she has a heart condi-
tion and lives off of disability income. Her 
home is being renovated with the help of 
family members and contractors.She says she jumped at the chance to buy 

a fixer-upper for $1.“I’m older, and I’m tired of moving from 
place to place,” she said. “And you know, 
shoot, I’m on a fixed income. I can’t afford 
to pay a regular mortgage or rent.”

St. Louis’ dollar house program leads to just 4 sales

BY MICHAEL REZENDES Associated Press

One day in May of 1970, an 11-year-old 
boy and his disabled sister were sitting on 
the curb outside a Chicago tavern, wait-
ing for their mother to come out. When a 
priest with crinkly eyes and a ready smile 
happened by and offered the family a ride 
home, they could not have been happier.

The boy, Robert J. Goldberg, now 61, 
would pay dearly for the favor, enduring 
what he describes as years of psychologi-
cal control and sexual abuse he suffered 
while working as a child valet for the late 
Rev. Donald J. McGuire. He remained in 
the Jesuit’s thrall for nearly 40 years, even 
volunteering to testify on McGuire’s be-
half during criminal trials that ultimately 
resulted in a 25-year prison sentence for 
the priest.

But today, Goldberg says he has finally 
broken the hold McGuire once had on 
him. And he has begun to tell his story, 
in interviews with The Associated Press 
and in a lawsuit he filed this week in 
California state court in San Francisco.The lawsuit charges that McGuire, a 

globe-trotting Jesuit with ties to Saint 
Teresa of Calcutta, abused Goldberg 
“more than 1,000 times, in multiple states 

Lawsuit: Famed Jesuit abused boy 1,000 times around world

Rates Open Rate
Full Page  $590 

Half Page  $385 

Quarter Page  $315 

Reader Rankings
The Reader Rankings Awards celebrate and recognize the best 
our state has to offer in the law categories. Nominations and 
voting run from March through April with the top vote getters 
announced in June.

Unsung Heroes
The Unsung Legal Heroes honors the law firm employees who 
have consistently gone above and beyond the call of duty, 
often behind the scenes. This award is reserved for the state's 
most talented and dedicated legal support professionals.
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Reprints
Showcase your  
accomplishments
Reprints of Missouri Lawyers Weekly articles, news 
items and Verdicts & Settlements can add depth 
and style to your marketing program. Reprints are 
highly effective when you use them to:
     u Enhance marketing packages and press kits.
     u Provide practice-specialty literature.
     u Develop direct mail and email campaigns.
     u Present information at conferences and seminars.
     u Provide instant access to articles on your website.

Pages are 8.5" x 11"

1 or 2 pages QTY B/W Color
200 $350 $595

500 $450 $695

1,000 $600 $845

2,000 $750 $995

3 or 4 pages QTY B/W Color
200 $525 $770

500 $675 $920

1,000 $900 $1,145

2,000 $1,125 $1,370

Frameable reprints
Reprints are produced on glossy stock, in black & white 
or color. Our staff will work with you to customize your 
reprint with your company logo or photograph.

Digital photos
The photos featured in Missouri Lawyers Media publi-
cations are available for purchase in a digital copy. With 
the purchase of the digital photo, you can incorporate 
the image into all of your marketing needs.

Digital photo:                         $50

PDFs 
Missouri Lawyers Weekly offers this versatile option 
that may be posted on your website, sent out in emails 
or used to print your own hard copies. The one-time 
fee means you never have to renew your order.

Flat rate:                                  $495

Plaque
Deluxe black plaque with your choice of black, gold or 
silver bevel and gold or silver trim.

Plaque Size Price includes S&H

11.5” x 14" $370
14” x 20” $425 

(Rates do not include shipping, handling and tax. Plaques re-
quire 6 to 8 weeks for delivery. Alternate size available upon 
request; prices will vary.)

Frame Size Price includes S&H

8.5” x 11” $175
11” x 17” $200
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CORPORATE COUNSEL SPECIAL 
DISTRIBUTION MAGAZINE SPECIAL SECTION EVENT

Jan.

6 Top Opinions

24 Missouri Lawyers Awards Luncheon

27 Missouri Lawyers Awards special issue

27 Missouri Lobbyists Missouri Lobbyist

Feb. 3 Top Verdicts & Settlements

17 New Partners

24 Startup Missouri

March 25 MO In-House Counsel MO In-House Counsel

April
27

Women’s Justice Awards issue
February Bar Passers

30 Women’s Justice Awards

May
25 Startup Missouri ICON special issue

29 ICON Awards

June 8 MOney 2020 / The Firms MOney 2020 / The Firms

15 Reader Rankings

22 MO In-House Counsel MO In-House Counsel

July 6 Top Opinions

20 Unsung Heroes

3 Billing Rates

Aug. 7 Diversity Awards

10 Diversity Special Issue

24 Startup Missouri

Sept.

7 ADR Directory

11 Startup Expo

14 Corporate Counsel Desk Book Corporate Counsel Desk Book July Bar Passers

21 Missouri Bar Convention coverage

23 MO In-House Counsel MO In-House Counsel

Oct.
2 Up & Coming

5 Up & Coming special issue

15 Corporate Counsel Round Table - Kansas City

22 Corporate Counsel Round Table - St. Louis

Nov.
6 in-House Counsel Awards

9 In-House Counsel Special

23 Startup Missouri

Dec.
10 Legal Innovation Awards

14 Innovation special issue

21 MO In-House Counsel MO In-House Counsel

2020 CALENDAR
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Technical Information

PRINT DIMENSIONS*
4-column layout

Full Page  10” x 16”
Half Page (vertical)  4.917” x 16”
Half Page (horizontal)  10” x 7.916”
Quarter Page (vertical)  4.917” x 7.916”
Quarter Page (horizontal)  10” x 3.916”
Tabloid Spread 21” x 16”

MECHANICAL DATA
Trim Size: 11” x 17”
Printable Area: 10” x 16”
Binding: Fold
Method of Printing: Offset full run
Halftone Screen Requirements:
85 line screen preferred; 100 maximum
240 maximum density

PRINTING SPECIFICATIONS
Specifications for web offset publications (SWOP) adopted.

DIGITAL AD SPECIFICATIONS
PDF files are preferred. All fonts 
embedded or outlined. If sending 
other than PDF, either QuarkXPress or 
InDesign are acceptable with all images 
and fonts included. Must provide all 
screen and printer fonts. Images must 
be at 100 line screen, at least 200 dpi; TIF 
format for black and white and EPS for 
color. All colors must be in CMYK mode. 
Macintosh format CD-Roms. Call for 
settings and specifications for PDF files.

ERRORS
Advertisers are responsible for 
checking the first insertion of the 
advertisement and notifying their 
Missouri Lawyers Media representative 
of any errors. Advertisers must report 
errors immediately to receive any 
compensation. No allowance will be 
made for errors that do not materially 
affect the value of the ad.

ISSUANCE/CLOSING DATES
Missouri Lawyers Weekly is published 
every Monday, 52 times per year. 
Space reservations close Monday prior 
to the week of insertion at 4:00 p.m. 
Materials are due Tuesday prior to week 
of insertion. For special placement, 
supplement ads and daily publications, 
please call  for earlier deadlines.

CANCELLATIONS
No cancellations or changes will be 
accepted after space closing date. 
Notifications of cancellations prior to 
closing date must be in writing.

* Dimensions do not apply to special publications. See Special Publications and Focus Sections for information on ad sizes.

HALF PAGE 
VERTICAL

FULL PAGE QUARTER PAGE

HALF PAGE 
HORIZONTAL

TABLOID SPREAD
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Contact Us
Johnny Aguirre 

Advertising Director 
314.558.3257 

Sue McClure 
Sales & Event Specialist 

314.558.3202

Karen Karl 
Senior Account Executive 

314.558.3222

319 N. Fourth St.  •  Fifth Floor  •  St. Louis, MO 63102
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